Analysis Cheat Sheet

1.  Did your Impressions change because your Average CPC pushed your creative up a page. 
a. Or, did consumer demand increase, i.e. wave season.
2.  Did your Impressions change as a result of higher Average CPC, less Competition, or improved Quality Score, thus pushing your creative up the page.
3.  Did your Clicks change because your Impressions changed; yet, your CTR improved or remained constant.
4.  Did your Clicks change because your CTR changed.
5.  Did your Clicks change because your Average CPC changed, forcing your creative into a different Average Position.
6.  Did your Clicks change because your Average Position changed.
7.  Did Impressions change but Clicks changed inversely or remained constant.
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