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BACKGROUND 
 

Throughout 2010, Bing has implemented a number of enhancements to the Bing Health search experience.  

The engine created new partnerships, including Mayo Clinic and Gold Standard, to gain additional health 

content and resources for consumers.  Bing also augmented the search results for health-related content in 

an effort to provide users with relevant information more quickly by displaying supplemental quick links 

within results. 

OVERVIEW 
 
Bing has rolled out these enhancements throughout the year as they build out their „instant answers‟ feature 

in the Health space.  Bing Instant Answers quickly serves all the relevant information to a consumers search 

query as it is the engine‟s goal to provide users with the fastest information and limit further searching.  

These changes are an attempt to keep up with the other engines in the space, as well as provide a few 

differentiating features from their competitors.  For example, Google updated their Health OneBox result 

type with NIH-provided medication data for select queries (Appendix, Figure 1). 

 

There are a number of additional features this year specific to Bing Health, and Razorfish has highlighted 

the different enhancements below. 

FEATURES  

The first enhancement is the integration of health content from third-party providers such as Mayo Clinic 

and Gold Standard.  Bing now provides a „smart summary‟ from their library of health resources and 

additional links to further searches on related conditions & medications that treat the condition. 

 

 

Another feature added is the “essentials” links.  These appear within the Instant Answers Box and provide 

users with links of questions that they may have been looking for.  They send users to Gold Standard 

articles in the Bing environment. 
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Some of the changes that have arisen are enhancements to the top organic listing.  In some instances, like 

the example above, the brand is pulled into the top Instant Answers Box as the first organic listing.  This 

provides the Brand with more real estate in the search results, but also gives users the opportunity to click 

outside the branded site listing and into the 3rd party articles provided by Gold Standard. 

Buttons to share and/or email the information was also added to each of the top results. This makes it easy 

for doctors, patients, or caregivers to email information about a particular medication or disease. 

 

Other features seen in a few organic listings are the addition of deep links into brand content. This 

enhancement highlights the brand name in upper right corner and includes an “official site” call-out.  The 

Sitelinks (highlighted below) are typically awarded to the page if deemed beneficial by the search engine 

and there are a number of prerequisites including a solid SEO foundation.  The Brand name in the top right 

corner and addition of “Official Site” appears fully automated by Bing. 
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As shown in the previous examples, there are different variations on the results that Bing returns for 

different medication searches. These results vary with the degree of the how much information they offer 

from the brand site and how much of the 3rd party information they include. This does not seem to depend 

on the amount of information available on the site but how Bing itself chooses to display those results 

(Appendix, Figures 2-5) 

RAZORFISH SEO NEXT STEPS 

To date, Bing has not been able to provide insight into the different features, but Razorfish has contacted 

engine representatives regarding details on the enhancements.  Unfortunately, however, many times search 

engines do not divulge information about their algorithm to the public and it is not apparent why the health 

results vary or how they are chosen. Razorfish has sampled several queries spawning the Instant Answers 

and analysis has been inconclusive thus far. 

Based on the research, these results are not chosen on how the brand sites themselves function and 

therefore out of the Brand‟s control. There are, however, important steps that should be taken to make sure 

that users are given the correct information they are looking for: 

 Review that the information that is presented from 3rd party sources is correct. If inaccuracies are 

found, it is recommended to reach out to Bing as well as the information provider to correct the 

information.   

 If the first link which appears in the “instant answer” results is not linking to the official brand site, it 

might be beneficial to provide a paid search listing which can then help to gain some of the clicks on 

the page to the brand site. 

 Continue in SEO efforts to make sure that the information that is being pulled from the brand site 

such as the Title, Description, and Sitelinks are optimized. 

As more information comes to light recommendations, if any, will be provided. 
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APPENDIX 

Figure 1 

 

Figure 2 

 

 

 

 

 

 

 

Title tag & link to Brand site 
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Figure 3 

 

Figure 4 

 

Figure 5 

 

 

Generic Title tag with 

site links to deeper 

pages 

 

Brand Title tag with 

site links to deeper 

pages 

 

Generic Title tag with no link to the Brand site 

 


